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.\ Media literacy

— 1. All media messages are constructed.
[Uorndaalugnasivau

2. Media messages are constructed using / AN
a creative language with its own rules. ,
JI5MsdSwtardauCiazluuyavidulDY ‘ ! \

core 3. Different people experience the
same messages differently.

concepts Dz GU[UEJI‘ﬂaE]lOEDﬂU llUWﬂUﬂSUSC’I’I\JﬂU

4. Media have embedded values and points of view.
UardauwWvmiey NAUAGUINDEWIEND

5. Media messages are constructed
to gain profit and/or power.
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— 1. Who created this message?
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2. What creative techniques are used to / N
attract my attention? ! \
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. 3. How might different people understand
CIUGStlonS this message differently than me?
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4. What values, lifestyles and points of view are
represented in, or omitted from, this message?
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5. Why is this message being sent?
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1adduUs:NdU ASSUISHAN A1SUSSDKUKD sauluavaisilkusaisdavlaoansua:la
uIaSTIU

-

2. ansna:lasunsivdayansdnduuazanaov WaUs:ndunIslaanGoaun1KkSIUSAIS
(The right to be informed) UdADIAU gvidansSna:zlasuAaunasavoialuvauikasnacw
KSaus:maAnaalkinand WD

3. ANSN:1A9NBIKIFUAILAIUSANS (The right to choose) lUSIAIETOSSSN KSalusiAn
lAaAIsuuvduAudEIvLaS uazluasaindniswaviaduaiaa:dvialain »:lasudumuas
usamisnidaaumwilunwald ua:zlusiamgdsssu

4. anSno:udaavAnuAaatkulugIuz:@UNURUSIAA (The right to be heard) LWOIKIASU
Us:lovunwvola sounvAikuakaniaaunsavausgulalunisusKisvanis
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5. @ansSno:lasudumuazusaistuwugnunatduaanis@isvdda (The right to
satisfaction of basic needs) [AUA 91KI1SUADOAY NdgIIAEY AISLUIEVUSAISAISAAL
lLa:as1sauau

6. ansna:lasSunisuawgldero11iionnazlladns (The right to redress) lGSuawLbu
sssulua1sA@adulSavs1dnsavisguagvanaav fvsauavansna:lasumsvalsiidalasv
dUAINAUSNISNUAWSIY LF3IKIY NISUIULKAD KSan1sualszdu o
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7. @nSha:lasundiusuazlkowsunsnlduaanisuslnAdE1vININU (The right to
consumer education) LUUANSA:[ASUAIINSNAISS RIS luaisiddadavadiv o
nidmans:nudanisaadulosvoviusinm

8. Ansno:disvdinagluanmwudadounduazgoiwldod1vuaaans (The right to a
healthy envirenment) 1DU@NSha:ldadludvidadauimiknumwidadiu Gokurgsiu
Avansno:lasunislovaunlaymidvudadoundusinaudazauliavisansuanldov
ansiidavuausuiivanudavnsia:ldsSunisAunsavuausudsvavudradon naaayd
a1a1s1lUdusrogankaludndre
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